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Overview
MD Marine is the marine insurance divison of McLean & Dickey,  

a regional insurance brokerage in Orillia Ontario. 
This rebranding project came from Dan Loughead at Bearing  
Marketing, a company I have recently started working with.  

I conceptualized wrote and art directed all elements.
The client is extremely entrepreneurial and based his approval 

on a directional memo I created outlining my vision for this rebranding.

During my briefing it became very clear that, unlike a lot 
of insurance companies, MD Marine was very well liked among 

its clients because of their competive rates and their extremely high levels 
of responsiveness to client claims. 

I proposed that their entire re-branding be built around client 
testimonials and stories that revolved around their responsiveness to claims. 

The client quickly provided me with a dozen names of clients who would have 
stories that support this strategy, whom I interviewed, while building 

the rebranding program.
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Positioning & Masthead
A number of positioning lines were presented and 

this was the recommendation. There was a good deal of equity 
built up in the logo itself, so that was not changed. 

In order to visually reinforce the ‘personal’ aspect of 
the campaign, we included a number of people images, 

(such as those pictured here)
and created a masthead to house the logo. The masthead 

is an element that is common to all communications.  
 

The positioning line itself is an evolution from their original  
positioning line, ‘Insurance Made Easy’.
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Web Site - Home Page
There are a number 

of elements on the  
home page of this site,

The main objective  
was to organize them  

and make it easy 
for the prospect 

to get to the information 
they are looking for.
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Web Site - Testimonials Page
The testimonial page was designed 
to display the main quotes from the 
MD Marine respondent and then 
pull down to reveal their whole 
story. 
The stories were written from a 
questionnaire I created along with  
20 minute casual conversations.
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Print Ads
Several different print ads in full and half page magazine sizes  

were created. There is a mix of testimonials and corporate focus.
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Information Brochure
This is to be used as a handout at the various trade shows 

in which the company participates, as well as for distribution to 
marinas and other appropriate information centres.
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Going Forward
The clients wholeheartedly embraced this campaign and in order to optimize 
their organic SEO, will provide a designated number of new testimonials on 

a quarterly basis, to keep the content on this section of their site fresh. 

I also created a testimonial recruitment emailer that could be sent out 
periodically and a trade show booth design that incorproated 

the main program elements. 

The client is currently in the process of finding boating and recreational  
hub sites to advertise on and develop sponsorship relationships with.

 


